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The Founder
From launching the Awards, to recruiting the judging panel
and organising Judging Day; to seeing the Awards Event
unfold and the winners receive their prizes, founding the
Business Book Awards has been challenging, at times nervewracking – and ultimately exhilarating. Partnering with
ThinkFest, with their experience in developing awards and
events, and their well-oiled machine, has made the whole
thing possible.

Lucy McCarraher
Founder of
The Business Book Awards

In the last few years, I’ve had the privilege of working with
hundreds of entrepreneurs, helping them to get their books
planned, written and published. During that time, I’ve watched
small - and not so small - businesses flourish and grow and
become smarter, more agile, more professional and more
successful. And I’ve seen their owners gain confidence, become
both more creative, more savvy and more mature in regard to
their business practices.

I believe that one of the reasons for this development is because of the growth of the business book
sector.
Increasing numbers of business owners, coaches, consultants, entrepreneurs and experts are sharing
their insights, their knowledge and their experience by writing and publishing books on their specialist
subjects – whether they are in a niche market or talking to the broad business community. They are
generous with their information, and they spread the word about good practice, smart processes,
innovative leadership and management, insightful self-development.
Over this period, business books themselves have increased in quality, as well as quantity. As a
publisher and writing mentor, I have seen business authors become more sophisticated in the way
they write good and valuable books; they have learned better how to engage their readers and take
them on an enlightening journey. And these smart books have in turn stoked a real hunger in their
readers. In conversations or on social media, business people are always sharing and on the lookout
for the latest information and insights their peers and mentors have put into print.
The time was right, and the Business Book Awards have captured the imagination and support of
business authors and the publishing industry that serves them. In this, our inaugural year, we had
150 entries from well known and niche authors, household name publishers, independent and
hybrid publishers, and self-published authors. The quality of the short-listed and winning books was
extremely high, and I congratulate all the successful authors.
I would be remiss, though, if I did not mention what others have noted: every single one of our
winning authors was a white man. Their books were undoubtedly excellent, but it cannot be the
case that no women or people of colour are writing top quality business books. Despite having equal
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numbers of men and women on the 20-strong judging panel, I feel there must have been unconscious
bias in the wording of the entry categories and the judging criteria and therefore the outcomes. I take
full responsibility for this, as the judges did a wonderful job with complete integrity, following precisely
the rigorous process we set them.
Suffice it to say, having consulted with publishers and authors, there will be subtle changes to the entry
categories and judging criteria which we hope will encourage and promote greater diversity. We are
also looking for a sponsor for an award for the Best Business Book by a Woman Author, to be chosen
from the category shortlists.
The Business Book Awards is seeking a major overall sponsor, and a range of category and event
sponsors. If your organisation would like to be associated with big and small business, with the art of
book writing and the glamour of publishing, please get in touch. We’re looking forward to a brilliant
second year!
Lucy McCarraher started her first publishing company while she was still at university and has
worked in publishing and the media ever since.
Lucy is the author of 12 books – three novels and nine non-fiction books, including How To
Write Fiction Without The Fuss and How To Write Your Book Without The Fuss (with her
business partner, Joe Gregory).
She is the co-founder and Managing Editor of Rethink Press, ‘The Entrepreneur’s Publisher’,
which has published over 300 niche business and self-development books and offers wraparound services for authors.
Lucy is the Global Publish Mentor of the Key Person of Influence programme, and has
mentored hundreds of entrepreneurs and business owners to plan, write and publish their
books.
Lucy has worked as a print and television journalist and presenter in Australia; as an editor
for Methuen and Currency Press; was Director of Development for Lifetime Productions
International; written, edited and produced for TV and video; and consulted to blue chip
companies, small businesses and government as a work-life balance expert. She has a BA in
English and Drama, a post-grad Diploma in teaching Creative Writing and Literacy, and gives
regular talks and workshops on writing and publishing.
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Head Judge
It was a privilege to work with such a distinguished panel of
judges, drawn from the top ranks of both the business and
book worlds. Too often the trade-off for getting an eminent
name on board is a lack of engagement, but every one of
the 20 judges impressed me by the rigour and diligence with
which they approached the work of evaluating the huge pile
of books in each category.
The discussions on Judging Day were animated, sometimes
heated. The detailed judging criteria provided a framework
that ensured fairness and consistency across all types of books
in every category, but ultimately whether one book is ‘better’
than another is a subjective decision, and it was wonderful to
see judges passionately arguing the case for the books that
most impressed them and, eventually, reach consensus on
Head Judge
the shortlist. Perhaps inevitably, some titles simply didn’t fit
The Business Book Awards
neatly into their categories, and the judging team responded
by creating a new award, the Judges’ Choice, for books we
felt deserved recognition but that fell outside the category
framework. We’re reviewing the categories for next year, taking on board everything we learned from
this first year’s process. Interestingly, the final decisions on category winners – after the judges had
read the shortlisted titles – tended to be less controversial, although there were a couple of very close
calls.

Alison Jones

Once the category winners had been chosen I had the task of choosing from among them the overall
Business Book of the Year: Campbell MacPherson’s The Change Catalyst. The Awards were proof, if
any were needed, that business books are one of the most exciting sectors of publishing today: the
range of topics and approaches, and the quality of books from big and small publishers, traditional
and indie alike, inspired us all, and we can’t wait to do it all again next year.
Alison Jones is founder of Practical Inspiration Publishing, helping businesses with
something to say create superb books that are deeply integrated with their wider platform.
A veteran of the publishing industry, she worked for 25 years with leading companies
such as Chambers, Oxford University Press and Macmillan (she was Director of Innovation
Strategy at Palgrave Macmillan until she left to set up her pioneering new partnership
publishing company in 2014).
She also provides executive coaching, consultancy and training services to publishers and
regularly speaks and blogs on the publishing industry, is on the board of the Independent
Publishers Guild, and hosts The Extraordinary Business Book Club, a podcast and community
for writers and readers of extraordinary business books.
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Ambassador
In 2010, my first book, Become a Key Person of Influence,
was published and since that time I’ve seen first-hand how
being the author of a good business book is the best way to
effortlessly demonstrate your value, attract more interest,
increase your influence and raise your income. In fact, that
first book had such a huge impact on my business that I’ve
since written three more.

Daniel Priestley

Ambassador for the Business
Book Awards

In the Key Person of Influence programme, we encourage
entrepreneurs to write their own valuable business book.
While the barriers to entry for writing and publishing a book
are now lower than ever, the barriers to excellence have never
been higher. There are more books competing for attention,
readers can share their review with the world in an instant,
and retailers are continuing to innovate to weed out the good
content from the bad.

So, it’s important for authors of business books that they not
only write a quality book and get it published to a high standard but that there is public recognition
for the authors and publishers of the very best books across the genre.
The launch of the Business Book Awards has been a great innovation in the business book industry
and I have been pleased to support it as an Ambassador. I would hazard a guess that the Awards
event surpassed the expectations of everyone who came, and I congratulate the Founder, Lucy
McCarraher, and the organisers, ThinkFest, for devising and executing a set of awards that are already
being described as ‘the Oscars of the Business Book industry’.
I hope the Business Book Awards will go from strength to strength, showcasing the work of the best
business book authors for many years to come.
Daniel Priestley started out as an entrepreneur at age 21 and built a multi-million dollar
event, marketing and management business before the age of 25. A successful entrepreneur,
international speaker and best-selling author. He has built and sold businesses in Australia,
Singapore and the UK. Daniel is the founder of Dent, which runs a 9-month growth
accelerator programme for small enterprises.

The Judges
Start-up Inspiration

Emma House

Matt Thomas

Director of Publisher
Relations, The Publishers
Association.

Content creator and curator, mentor,
speaker, author. Business partner of
Shaa Wasmund.

John Williams

Founder of The Ideas Lab, author of
Screw Work, Break Free and Screw
Work, Let’s Play.

Self Development

Suzanne Collier

Founder of bookcareers.com,
the Careers Guidance and
Development Consultancy
to the book and publishing
industry.

Tom Evans

Author of 13 books. Creator
of Mindfulness-based Time
Management, host of the
Zone Show podcast.

Stephanie Hale

Founder/Director, Oxford
Literary Consultancy; author
of 11 books.

Alan Leaman

Chief Executive of the
industry body for UK
management consulting firms
(MCA) since 2008.

Leading The Team

Nadine Dereza

Business Presenter and conference
chair, co-author of the 5-star rated
Insider Secrets of Public Speaking.

Peter McKay

Chief Executive, The Publishing
Training Centre.

Martin Norbury

Business growth advisor, awardwinning entrepreneur and author of
I Don’t Work Fridays.

Embracing Change

Ginny Carter

The Author Maker. Business book
Ghostwriter and Writing Coach.

Thought Leader

Michelle Pilley

Managing Director and Publisher at
Hay House UK Ltd.

Selling The Dream

Ella Davidson

Founder of The Book Publicist, the
leading PR Agency for non-fiction
and self-development books.

Scott Keyser

The Writing Guy. Founder, Write For
Results; author of Winner Takes All
and Rhetorica.

Sian Prime

Coach, Facilitator in Innovation
and Creative Entrepreneurship,
Goldsmiths, University of London.

Andy Lopata

Mentor, trainer and author of three
books on networking skills, networking
strategy and referral strategy.

Thomas Power

Thomas has authored seven books
since 1998, has spoken at over 1000
conferences in 56 countries and sits
on seven Boards of Directors.

Carl Reader

Leading expert and advisor to small
businesses; columnist and author
of The Startup Coach and The
Franchising Handbook.

Sue Richardson

Owner, SRA Books, publisher of The
Authority Guides; writing consultant
and speaker.
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Breakdown of Entries and Authors
The Business Book Awards opened entries in October 2017. Each entrant was required to complete
an online application form and pay a £20 entry fee as well as send four copies of their books for
judging. We received over 150 entries and below is a breakdown.

Entries
Breakdown of Category Entries
Embracing change
Leading the team
Self-development
Selling the dream
Start up inspiration
Thought leader

20
30
38
20
22
19

Thought Leader
Embracing Change

13%

13%

15%
13%

Start Up Inspiration
Leading The Team

20%

26%

Embracing Change
Thought Leader

Co-Published/
38
27
61
23

Self Published

26%

Large Publisher

Independant

Independent Publisher

41%

Large Publishe

Hybrid Publisher

18%
15%
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Self Development
Selling The Dream
Leading The Team
Start Up Inspiration

Publishers
Large Publisher
Independent Publisher
Hybrid Publisher
Self-Published

Selling The Dream
Self-development

Self Published

Authors

Multiple
Co-authored
Single

24
125

Single

16%
Co-authored
Single

84%

Gender
Female
Male

Female

54
113

Male
32%

Female
Male

68%

Location
UAE
Singapore
Canada
Australia
Europe
USA
UK

1
1
2
5
6
12
140

3% 3%

4%

5%7%

UK
UAE

Singapore
Canada
Australia

87%
84%

USA

Europe

Europe
Australia

USA

Canada

UK

Singapore
UAE
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The Shortlist
All of the entries submitted were reviewed by their category judges and collectively each group of
judges made a shortlist of books they would review in further detail. Below is a breakdown of the
shortlisted entries.

Publishers

Self- Published
Self-Published
Independent Publisher
Hybrid Publisher
Large Publisher

2
8
8
18

6%

Co-Published/

Self-Published

Independant P

22%
50%
22%

Independent Publisher

Large Publishe

Hybrid Publisher
Large Publisher

Single or Co-authored
Multiple
Co-authored
Single

13
23

Single
36%

Co-authored

64%

Single

Gender
Female
Female
Male

12
38

Male
24%
Female

76%

10

Male

Location
Australia
Belgium
Canada
Netherlands
Germany
USA
UK

12%
1
1
1
1
2
5
25

AustraliaUK
Belgium

Canada USA

69%

5%

Netherlands

14%

USA

GermanyGermany
UK

Netherlands
Canada
Belgium
Australlia

The Winners
All shortlisted books were read and reviewed by two or more judges. One book in each category
was picked as the winner. In a few instances, further books were also highly commended by the
judges.

Publisher

Independant Pub
Large Publisher
Large Publisher
Independent Publisher
Hybrid Publisher
Self-Published

5
2
0
0

29%
Large Publisher

71%

Independent Publisher
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Author
Multiple

Single
Co-authored

Single

3
4

Single

57%

43%

Multiple

Gender

Male
Female

11
0
Male

100%

Location

USA
UK

18%
UK
USA

9
2

UK

82%

12

USA

Winners
Start-Up Inspiration

It Takes A Tribe
Will Dean
Portfolio, Penguin Random House

Tough Mudder co-founder and CEO, Will
Dean explores the mental, physical and social
principles behind the experience and reveals
how he built a global tribe. Arguing for clear
principles, bravery and persistence, Dean
shows a new generation of entrepreneurs why
it’s important to create a brand that people
identify with and love.

Self Development

The Leader’s Guide to Presenting
Tom Bird and Jeremy Cassell
Pearson/Financial Times
The Leader’s Guide to Presenting is a highly
practical guide to delivering engaging and
influential presentations. From informal to
formal settings, you’ll discover how persuasion,
influence and communication are critical to your
own impact, the motivation and engagement
of others and, ultimately, the success of your
organisation.

Leading The Team
The Change Catalyst
Campbell Macpherson
Wiley

88% of change initiatives fail. The Change
Catalyst provides you with the insight, tools
and know–how you need to make sure your
next change, strategy or M&A is the one in
eight that succeeds.
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Embracing Change

Futureproof
Minter Dial and Caleb Storkey
Pearson/Financial Times
Futureproof paints a complete picture of
the major disruptive forces currently facing
us - defining them, mapping them out and
putting them into context. First understand
the Mindsets you need to be fully ready for
disruption - what qualities do you need to
have, how can you develop them and what
should you do next?

Thought Leader

The Startup Way
Eric Ries
Portfolio, Penguin Random House
With his million-copy bestseller The
Lean Startup, Eric Ries launched a global
movement. Concepts like minimal viable
product, A/B testing and ‘pivoting’ changed
the language of business.

Selling The Dream

Strategic Tendering For Professional
Services
Matthew Fuller and Tim Nightingale
Kogan Page
Strategic Tendering for Professional Services
offers a masterclass in improving your pitching
skills and processes. Drawing on insights from
current pitch and proposal professionals and
client-side procurement teams, this book
provides end-to-end best practice guidance.

Judges’ Choice

Client Earth
James Thorton and Martin Goodman
Scribe UK
With Client Earth, we travel from Poland to
Ghana, from Alaska to China, to see how
citizens can use public interest law to protect
their planet. Foundations and philanthropists
support the law group Client Earth because
they see, plainly and brightly, that the law is a
force all parties recognise.

Business Book Of The Year 2018
The Change Catalyst
Campbell Macpherson
Wiley
Winning the Business Book of
the Year and the Leading the
Team category at The 2018
Business Book Awards has had
a significant, transformational,
effect on my business. As
soon as my network became
aware of the win, several major
events happened in quick
succession:

•

One of the country’s leading business schools, after months of discussions, quickly signed me
up to become an adjunct faculty member and immediately asked me to join them to pitch for
a major piece of business

•

A FTSE 100 financial services firm booked me to conduct ‘Leading Change’ seminars with
their senior managers and leaders

•

The board director of several leading Asia Pacific insurance companies asked to catch up and
then recommended me to the leadership of one of the world’s major fund management
groups

•

The CEO of one of the leading investment platform businesses commissioned me to write
their detailed strategy document

•

Several magazines and podcast broadcasters commissioned articles and interviews.

•

Renewed vigour – and bookings – from my two speakers’ agencies

And yes, book sales have experienced a significant boost.
But perhaps the most profound effect has been on my own personal confidence. I am in various
stages of development of the next three books – confident that there will be interest from a variety
of publishers, including Wiley.
While I have never been accused of being an introvert, to have the form and content of the book
acclaimed by people who know has been the greatest accolade of all. I wrote the kind of book that
I would want to read - and assumed the content and the way it was written were both good. I now
know they are both world class. I now know audiences need what I have to say and business leaders
need what I can help them do. And that is priceless.
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Media Coverage
Articles

Blogs

36
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Total Reach

779,288

Twitter (@BizBookAwardUK)
Impressions

Retweets

420,000

Likes

3,620

4,792

Facebook (Business Book Awards)
Impressions

360,000

Post Engagement

160,000

Total Social Media Reach

602,600

